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ASSIGNMENT 
 

(Based on Unit I & II) 

1) Develop scenarios where different functions of Public Relations can be applied 

effectively. Create a classification system for types of publics based on real-world 

examples.BTL 6 

2) Create a hypothetical organizational structure for a PR agency. BTL 6 

3) Evaluate the effectiveness of Public Relations functions in managing different types 
of publics. Compare and contrast the functions of Public Relations in different 
industries. BTL 5 

4) Advertising and PR are equally important for a brand. Justify the statement with a 
relevant case study. BTL 5 

5) Elaborate on the role of Propaganda in influencing Public Opinion. BTL 6 

6) Create a Multi Media Release plan for a beverage brand to be launched. Give a name 

to the imaginary beverage brand accordingly. BTL 6 
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